Discuss the purpose and reason of going to "cafe”

Introduction

This study is to explore which coffee shop the public prefers to go to. Taking Louisa, 85°C and Starbucks as the
research subjects, the literature analysis is used to analyze the individual profiles of the three coffee shops, and
then the Internet questionnaire is used to survey the public. The coffee shop you like to go to, what activities you
are interested in in this coffee shop, why you like to go there, and do research on the satisfaction degree of the
service, price, and corporate image of the coffee shop, and draw conclusions and suggestions from the
responses in the form. suggestion.




