Introduction to the work

This study aims to explore how to use meme marketing and community
power to achieve the marketing effect of 1+1 greater than two, first using
literature to discuss and analyze the definition of memes, the promotion of
online communities, meme marketing related research and meme
marketing cases, And this group of cases chooses¥i i A EL = » 474l N o
COIN MASTER » &= 5 %% 48 Finally, the online questionnaire was used to
survey the consumption behavior and satisfaction of the respondents on
meme marketing, and specific suggestions were put forward_ through the

research conclusions.




