A Siudy onihe Faciors Influencing
. Consumers Choice Beiween Online
— " andPhysical Booksiores

21 Online Booksiores
z " VS.
¥ Physical Booksiores

Which Book-Buying Meihod Would You Choose*?
Research Resulis
S 03% of consumers prefer purchasing books from
physical booksiores.
m 37/9% of consumers choose online booksiores.

Why Choose Physical Booksiores?

v Browse and flip ihrough books in person
v Enjoy a pleasani readin? aimosphere
v Gel books immediaiely afier purchase

v Pariicipaie in booksiore evenis and
aciiviies
Whai Consumers Value Mosi
L1 Being able io browse books in person
(38%)
2 Well-organized book caiegories (21%)
¢ Convenieni locaiion and accessibility
(20%)

\X/h%Choose Online Booksiores?
v More promoiional offers and
discounis

v Fasi and convenieni delivery services
v Available for shopping 24/7
v Easy-io-use search funciions
Whai Consumers Value Mosi
1 Fasi shipping speed (206%)

o, Convenieni search funciions (20%)

Research Findings
Alihough online booksiores of fg er convenience
and discounis, mosi consumerss siill value ihe
reading experience and ihe ability io physically
browse books ihai pfgjvsical booksiores
provide.

// Fuiure Trends in Booksiore Developmen

\ “+ More convenieni online shopping

experiences
“+ Unique and enhanced in-sjore experiences
+ 020 (Online-io-Offline) infegraied services
Reading is more ihan jusi buyin% books—iis a

lif esiyle ezserienc .
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