Motivation for the Study
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This study examines how plastic-
reduction marketing (Starbucks vs.
McDonald's) impacts brand image and
consumer purchase intentions froma
>SR perspective.
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Starbucks and McDonald’s
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Reduce marine litter by |Use MSC-certified seafood
removing plastic straws. | for sustainable fisheries
Raise awareness of ocean | and plastic reduction.

conservation.
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Advice for Starbucks and McDonald's Plastic Reduction Strategies

Starbucks - Digital & Operational McDonald’s - System & Tech Upgrade
Optimization Global supply chain-driven plastic
App rewards for reusable cups (green points reduction.

system). Smart recycling stations with automated

Automated cup washing to improve

. - sorting.
efficiency.

- Awareness: Strengthen environmental education and promotion.
- System: Simplify reusable cup return and borrowing processes.
- Marketing: Integrate CSR into brand image and promote sustainable lifestyles.
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