Share a cup of tea, send a touch of citrus.

Integrating Digital Marketing with Interactive Picture Book Gift Sets: A Case Study of Master

Liu Huan-yueh and Beipu Suangan Tea.

Symnopsis

Originating from the "fruit-infused tea" technique of the Southern Song Dynasty, sour orange tea

is a precious gem of Hakka culture. In modern life, the complex process has led to a break in its

transmission and an

aging customer base. This group is promoting sour orange tea through digital

marketing, including educational e-books and websites, to raise awareness and interest among

younger generations.
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